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Dear Forest Hills Fine Arts Center Friends:

Welcome to our eighth season of entertainment here at the FAC! This

year's theme, “Building A Community Together,” demonstrates how we can
each play a role in our community to give back to kids and families. We are
currently meeting our main mission: providing opportunities for students

of Forest Hills Public Schools to experience the Arts, with over 92% of our
annual usage dedicated to our students and staff. But we are also extremely
excited to provide a professional season for our greater community, along
with our one-of-a-kind Artist-In-Residence/Exhibit Program.

While we have accomplished much in our short seven years, we didn't want
to stop with our professional season or exhibits, we wanted to do more to
give back to families in West Michigan. So, we are pleased to introduce four
organizations to you throughout this season who are devoted to children,
families, and providing opportunities for individuals with special needs.
Please see page 11 for more information on these wonderful organizations.
Not only will you have a chance to learn more about these organizations,
but you will see that our season is family-focused with a wide-variety of
entertainment that has something for every age.

In the past seven years we have generated over 3 million dollars in revenue
that supports the professional season, Artist-In-Residency (A.l.R.) and
Exhibit Program. This would not have been possible without the generous
support of our patrons, staff, students, families, community partners and
donors. We thank you for your generosity of spirit and for your commitment
to the Arts right here in the heart of our community.

It's going to be an incredible season and a wonderful eighth year of
operations and we are looking forward to sharing it with you! For more
information about the season, exhibits, student or community programs,
please visit us at www.fhfineartscenter.com.

Here’s to Building A Community Together!
~ Your Forest Hills Fine Arts Center Staff
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Singer/Songwriters [
Ccome Together for [
an Unforgettable
Night of Hits and
Holiday Favorites

Wednesday, November 30, 2011 at 730 pm
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Rock and Roll’s best singer/songwriter’s come together for an unforgettable night of Grammy-winning hits and
holiday favorites! Eddie Money, Lou Gramm of Foreigner and Mickey Thomas of Starship will have you on your
feet rockin’ you into the holiday spirit. Their monster careers were built on countless chart-topping hits such as
Money’'s “Two Tickets to Paradise” and “Shakin’ ", Gramm’s ‘Jukebox Hero” and “Hot Blooded”; and Thomas’
“Sara” and “We Built this City.” It will be a night of rockin’ songs and crazy holiday spirit you don’t want to miss!







POP GOES THE ROCK

»

POP GOES THE ROCK by CIRQUE DREAMS is a roller-coaster ride of Twists, Turns and Wows! ...a new musical of .

unexpected sights and sounds that explode on stage like a Rock n’ Roll party set in a carnival funhouse. Created

and directed by Neil Goldberg, along with world-famous Cirque Dreams entertainment, this one-of-a-kind variety

show spans decades and unites generations. Re-live popular and timeless tunes with a kaleidoscope of Cirque

Dreams talent, extravagant costumes and theatrical mayhem. An international cast of singers, dancers, acrobats

© and musicians inspire crazy feats and off-the-hook beats on stage, in the air and way off the charts. Step right
up... you'll sit on the edge of your seats!




On their mission to bring ‘Soul and Blues’ back into your heart, the boys are joined by one of Europe’s finest
seven piece bands and the sassy Bluettes; three amazing ladies with voices to knock you clean off your perch!

Expect your favorite songs, including Everybody Shake A Tailfeather, Sweet Home Chicago, Think, Respect,
Gimme Some Loving, and loads more!




4 EASY WAYS TO ORDER SEASON TICKETS
) BY MALL

Complete the entire order form. If paying by credit card, include all information.
If paying by check, make payable to: FHPS Fine Arts Center
Mail to: FHPS Fine Arts Center, 600 Forest Hill Avenue SE, Grand Rapids, Ml 49546

2) BY PHONE

Call 616.493.8966 (credit card orders only)
Box Office hours: Mon.-Fri. from 9 am-5 pm (closed 1 pm-2 pm)

3) AT THE BOX OFFICE

We accept cash, checks, Mastercard or Visa.
Box Office hours: Mon.-Fri. from 9 am-5 pm (closed 1 pm-2 pm)

4) BY FAX

Fax complete order form and credit card information to 616.493.8969. Credit card orders only.

SEASON SUBSCRIBER BENEFITS

e Best seats in the house
¢ The ability to renew or upgrade seats each season

¢ An opportunity to purchase two additional tickets (while available) for each show prior to
subscription sales to the public

¢ Tickets by mail, fax, phone or at the FAC Box Office
o Lost ticket “insurance”

¢ The Hilton Grand Rapids Airport is offering you a special discount for overnight accommodations
to thank you for subscribing this year. Information will be sent with your season tickets.

SEASON SUBSCRIPTION ORDER FORM

Once you become a season subscriber, you will have the opportunity to purchase an additional two (2)
tickets to all shows in the series. (Subscription deadline is Tuesday, November 29, 2011 at 5 pm) If you
would like to sit with family or friends, please enclose all orders and payment in the same envelope. The box
office staff cannot guarantee seating with family/friends, but will do its best to accommodate your request.

STEP 1: CHOOSE YOUR LOCATION

Area C Seating Area Number of Seats ~ Sub-total
Area B

Area A (Orch./Mezz.) x$256  $

Area B (Balcony 1) X $232 $

Area C (Balcony 2) x $218 $

Subscription Total  $

Stage



STEP 2 ORDER ADDITIONAL SHOW TICKETS (season subscribers only)

Please write the number of seats (limit two per show per subscription while available) next to the show you
wish to order. Please note: Due to demand, individual ticket purchases may not be in the same area as
season subscription seats. All shows start at 7:30 pm.

SHOW

Jingle Bell Rock
Wed., November 30, 2011

Peking Acrobats
Fri., February 10,2012

Cirque Dreams
Wed., February 29, 2012

Blues Brothers
Tues., March 6, 2012

Whose Live Anyway
Sun., May 20, 2012

Young Frankenstein
Thur., May 31, 2012

STEP 3: PLEASE ENTER YOUR TOTALS FOR YOUR ORDER

Subscription Total (Step 1)

Additional Ticket Total (Step 2)

AREA A AREA B
x $48 x $42
x $34 x $32
x $44 x $40
x $44 x $40
x $38 x$34
x $48 x $44

AREA C
x $40

_ x$28
x $38
x $38
_ x$32

X $42

Additional Tickets Total

SUB-TOTAL

Tickets will be mailed to
you within four weeks of
receiving your order.

All orders received after

Handling Fee 88,00 \ovember 14, 2011 il
oo
SUBSCRIBER INFORMATION
Name
Address
City State Zip
Email
Day Phone Evening Phone

Method of Payment: (All ticket sales are final. No refunds or exchanges.)
[ Charge my: O Visa @ MC

[ Check payable to: FHPS Fine Arts Center or

Print name as it appears on card

Signature

Card #

Exp. Date

Box Office Hours of Operation: Monday-Friday 9 am-5 pm (closed 1 pm-2 pm)

The Fine Arts Center’s Professional Season is funded through ticket sales, sponsorships, and advertisers.



THE FOREST HILLS FINE ARTS CENTER’S
7 YEAR PROFESSIONAL SEASON RUN

The Forest Hills Fine Arts Center wants to thank our donors, partners, volunteers, patrons, District staff, and the
community for your ongoing support of the Arts and of the Forest Hills Fine Arts Center. Because of your support
we have had a highly successful first seven years. Here's a brief recap of some of the great points related to our
professional season:

o The Fine Arts Center generates revenue through ticket sales, sponsorships/partnerships, advertising, concessions/
merchandise from the professional series, and rental income, to help support operational costs. Since 2004 the
Center has brought in just under 3 million in revenue and an additional $160,350 in in-kind donations.

¢ |n the past seven years, since the Center opened it’s doors, the venue has been host to over 4,500 scheduled
events; 1,150 school rehearsals, concerts and programs with approximately 6,500 students a year using the
Center; over 1,750 Community Adult and Youth Enrichment classes; and over 1,125 parent/staff meetings/
trainings. This combined usage represents 92% of the FAC’s availability annually.

¢ |n addition to the district-related usage, the Center has also been host to 46 local resident artists with an
additional 20 group exhibits totaling over 2,300 artists, 42 professional shows, and hundreds of community
events/rentals.

¢ On average 2,400 people weekly have used the Fine Arts Center during the past year. About 60,000 annually
and 420,000 over the past seven years.

o The Center has generated $2,296,332 in revenues for the Professional Series in the past seven years and
currently has 463 season subscribers purchasing seats to all six shows. These revenues include series ticket
sales (44,956 tickets sold), sponsorships/partnerships, playbill advertising, and concessions/merchandise
revenues. After all expenses for the past seven seasons, the Center has generated a revenue of $212,003 for
the series.

o The Fine Arts Center line-up has included such acts as: Bruce Hornshy, Michael McDonald, Styx, The B-52s,
Poco, Pure Prairie League, and Firefall, Kool & The Gang, Amy Grant, LeAnn Rimes, Monterey Jazz Festival 50th
Anniversary, Art Garfunkel, Phoebe Snow, Clint Black, American Idol’s Matt Giraud, Three Dog Night, America,
Big Bad Voodoo Daddy, and more. In addition to the amazing musical acts, the Center’s line-up included many
Broadway and Stage acts such as: Movin’ Out, A Chorus Line, Miss Saigon, Chicago, Fiddler on the Roof, Cirque
Dreams, Cirque Jungle Fantasy, The Birdhouse Factory, Blast, Lord of the Dance, and Drumline Live! Variey
and comedy acts rounded out the line-ups with comedian, Jim Gaffigan, An Evening with Colin Mochrie & Brad
Sherwood, and the cast of Whose Live Anyway and many were completely sold out. In addition, the Center
offered a Children’s series in collaboration with the Grand Rapids Civic and Circle Theaters and Opera Grand
Rapids. The Center generates revenue each year to cover the costs of these professional shows, through ticket
sales, sponsorship/partnership opportunities, playbill advertising, and concessions/merchandise sales.

o Area businesses and organizations generously have sponsored our professional series since opening in 2004.
Their generosity has given the center much needed support in both sponsor dollars and in-kind donations.
These include: Ameriprise Financial, Forest Hills Foods, Raymond James & Associates, Huntington Bank, United
Bank, Select Bank, MVP Sportsplex, Macatawa Bank, Founders Bank & Trust, Citibank Smith Barney, D & W
Fresh Market, Juhas and Sullivan Jewelers, Daylily Floral & Gifts, Hilton Grand Rapids Airport, Jeff Dykehouse
Photography, Holiday Inn Crowne Plaza Hotel, Townsquare Media (formerly Regent Broadcasting), Bonefish
Grille, The Grill at Watermark, Spinnaker Restaurant, Falcon Printing, Afendoulis Cleaners, Grand Rapids Press,
and On The Town Magazine, and more.

e Qver 600 volunteers have been trained to assist with events and office operations for a contribution of 2,700
hours of service this past year. Since opening in 2004, FAC volunteers have logged more than 13,000 hours
at the Fine Arts Center. Without the volunteer family, it would be highly difficult to provide the quality of
programming and events at the Center.




WHOSE LIVE ANTWAY
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Sunday, May 20, 2012 at 7:30 pm
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Whose Live Anyway is 90 minutes of hilarious improvised comedy and song all based on audience suggestions.
Ryan Stiles, Greg Proops, Chip Esten and Jeff B. Davis leave their audiences gasping with the very witty scenes
they invent before your eyes. Everyone is amazed at how quickly they make it up and crowds of all ages are
astounded at the incredible improvised song lyrics Chip Esten and Jeff Davis improvise and sing. Audience
1 participation is the key to the show so bring your suggestions and you might be asked to join the cast onstage.
Whose Live Anyway performs some of the games made famous from the Emmy Nominated TV show Whose Line Is
|/t Anyway plus some new ones. It's a night of unforgettably funny interactive comedy!!
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ART BY MARK STUTZMAN
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"o NEL BROOKS  THOMAS ECHAN << HELBRODKS.~~

Thursday, May 31, 2012 at 7:30 pm

¥

The classic Mel Brooks movie is ALIVE... and it’s headed here! You'll have a monstrously good time at this spectacular
new production, winner of the 2008 Outer Critics Circle Award and the Broadway.com Audience Award for BEST
MUSICAL! Don't miss the sensational cast delivering all your favorite moments from the classic film, plus brand-new
show-stopping numbers for the stage, including Transylvania Mania, He Vas My Boyfriend and Puttin’ on the Ritz. This
wickedly inspired re-imagining of the Frankenstein legend follows bright young Dr. Frankenstein (that’s Fronkensteen) as

he attempts to create a monster—but not without scary and hilarious complications. The brains behind the laughter is
mad genius and three-time Tony® winner Mel Brooks himself—who wrote the music and lyrics and co-wrote the book
along with his record-breaking team from The Producers: five-time Tony-winning director and choreographer Susan
Stroman and three-time Tony-winning writer, Thomas Meehan.



COMMUNITY PARTNERS

Reflecting the Forest Hills community’s spirited dedication to the arts, and made possible through a
special bond referendum approved in 2000, The Forest Hills Public Schools Fine Arts Center (FAC) was
created to enhance the artistic growth and enjoyment of area youth, families and community members.
This year’s theme, Building A GCommunity Together, reflects the Center’s ongoing desire to work with
local agencies and organizations that support the arts and families. In a first-year initiative, the 2011-
2012 season will include four local organizations that provide valuable services to children, families, and
our community. We want to introduce these incredible organizations to you throughout the season and

hope that by partnering with them we can share in the common goal of helping kids.

)
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RONALD MCDONALD HOUSE"
OF WESTERN MICHIGAN

“ RONALD MCDONALD HOUSE

The Ronald McDonald House of Western Michigan
provides a “home away from home” for families
with children who are critically ill. Since opening
our doors in 1990, we've helped more than
10,000 families. We partner with local hospitals
to keep families together during an unimaginably
difficult time. Often, these families live far away
from the hospital and can’t pay for an extended
hotel stay. The House affords parents the ability to
I focus on what’s really important during their child’s
l health crisis—not be preoccupied with the worries
of temporary housing, meals or transportation.
www.wmrmh.org/donate

Helen DeVos ,[ﬁ:'\

children’s hospital

HELEN DEVOS CHILDREN'S HOPSITAL

The only one of its kind in West Michigan, Helen
DeVos Children’s Hospital is a comprehensive
children’s hospital dedicated to providing world-
class care to every child who walks through our
= doors, regardless of their ability to pay. Kids are
"~ not little adults. Most arrive here with complex
conditions that demand specialized knowledge,
highly trained staff and unique medical equipment.
Children require more personalized care and a
higher nurse-to-patient ratio. Similarly, some kids
are too young to express themselves. We have
staff with special communication skills who can
recognize when kids are in distress or in pain.
Because it simply cost more to care for children
we rely on philanthropy to save kids’ lives, provide
hope and comfort and help keep children safe and
healthy. To make a donation today, go to
www.helendevoschildrens.org/give.
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Kids" Food Basket ensures children in our
community do not go to bed hungry. One in four
Michigan children goes hungry every day, and
Kids’ Food Basket is working to change that.
Kids’ Food Basket attacks childhood hunger by |
providing nutritious evening meals for children

and engaging our community through volunteering
and education. Kids’ Food Basket is the only
organization in greater Grand Rapids focused solely
on childhood hunger. Each sack supper is powered
by the love and support of our community. By
partnering with individuals, families, businesses,
food resources, other nonprofits, schools and
teachers, Kids’ Food Basket helps ensure that
lunch is not the last meal of the day for 5,000 kids
in greater Grand Rapids. Learn more at
www.kidsfoodbasket.org.

PURSUING A DREAN

There are nearly 55 million disabled people inthe
United States. Unfortunately, their opportunities
to take part in outdoor activities are often
limited and sometimes non-existent. Pursuing

A Dream events are designed to overcome
barriers that prevent or limit the disabled from
enjoying outdoor activities. Each event promotes
education, healthy living, sportsmanship, self-
esteem, recreation and awareness.
www.pursuingadream.org o




FINE ARTS CENTER
BOX OFFICE INFORMATION

o All professional shows begin at 7:30 pm unless otherwise noted.

e Box Office opens one hour prior to each performance and closes 30 minutes after
performance begins. l

e The theater opens for seating 30 minutes prior to show time upon approval from show
management.

e Patrons arriving late will be seated at the discretion of the management.

¢ In response to patron requests, infants and newborns are not permitted. Parents will be asked
to remove children who are disruptive to the performances. |

e As a courtesy to the performers and other audience members, please turn off all watch alarms, 1
cell phones, and pagers.

o Fveryone entering the theater must have a ticket.

¢ No food or beverages are permitted in the theater.

e Cameras and recording devices are prohibited by U.S. Copyright Laws.

e All programs are subject to change.

o All parking is free. Please visit www.fhfineartscenter.com for directions to the Fine Arts Center. ":

e State law prohibits smoking in the Fine Arts Center and all school district facilities, and on all
district-owned property.

® |n case of weather-related school closings, all shows will go on, unless major area roads have
been closed by law enforcement officers. Check www.fhfineartscenter.com for event information
on the day of the show.

* Please check with our Box Office for assistance with accessible seating. Hearing devices are
available, free of charge.

TICKET SALES INFORMATION

e Single ticket availability will depend upon subscription sales and will be at the discretion of the
Fine Arts Center Box Office staff.

All ticket sales are final. No exchanges or refunds.

Fine Arts Center staff will attempt to accommodate subscription requests, based on seat
availability.

e \We accept cash, checks, Mastercard and Visa.

Make checks payable to FHPS Fine Arts Center. -




